Annex Il — AIPH Brand Use Rules

AIPH Brand Use Rules
Guidelines on AIPH Masterbrand logo

AIPH brand must be used in association with the promotion and endorsement of exhibitions.
Following approval by AIPH the Organisers are required to follow the AIPH Brand Use Rules,
according to the minimum requirements indicated in section 12 of the Regulations and below.

Introduction

The AIPH masterbrand logo is a visual symbol of the purpose of our brand. It is reflective of
our role as the world’s champion for the power of plants. The following pages explain the usage
of the AIPH identity system to create a forward thinking, co-operative brand. Please follow the
guidelines carefully. We have developed these guidelines to help to build and maintain a clear,
consistent and successful visual identity.

The AIPH masterbrand
logo

The AIPH masterbrand logo is a
visual representation of our
brand, and its integrity must be
maintained at all times. It
comprises two elements:

e The Floral icon
¢ The wordmark

The logo must always appear in
the proportions shown, and no
attempt should be made to
redraw, stretch, squeeze or
distort the logo in any way.

The icon should only be used in
conjunction with the wordmark.

Version 1/ 16. 02.2021
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Logo iterations and lock-up — corporate

The AIPH masterbrand logo has been created in 2 versions — the ‘corporate’ colour version as
appears here and the ‘mono’ versions as per the examples on the following page. The colour
logo should only be used on a white background — it should never be used on a coloured
background.

The AIPH logo should never be reproduced as a grayscale. In instances where reproduction
necessitates a single colour logo iteration, use the mono version.

Logo lock-up
There is a variant in the masterbrand lock-up which contains:
- lcon + wordmark

as represented below:
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Logo iterations and lock-up — mono

In instances where reproduction necessitates a single colour logo iteration, use the mono
version as shown here. If mono version is used, choose background colors or photos that
provide sufficient contrast with the logo.

Logo lock-up
Masterbrand mono lock-up contains:
- lcon + wordmark (mono) in black or white on highly contrasting background
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Logo iterations — horizontal configuration

The AIPH masterbrand logo has also been created in a horizontal configuration in both
‘corporate’ colour and mono versions.
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Isolation areas

The AIPH masterbrand logo should always be surrounded by a minimum area of space. The
area of isolation ensures that headlines, text or other visual elements do not encroach on the
logo.

The area is defined by a unit value equating to a third of the width of the ‘floral icon’ which is
referred to as x. A margin of clear space equivalent to x is drawn around the logo to create the
invisible boundary of the area of isolation.

This area of separation is a minimum and should be increased wherever possible.

‘ AIPH
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Minimum Size

Maintaining the integrity of the AIPH logo is very important.

There is no preset maximum size for the AIPH logo. Minimum sizes are defined here. There
are specific “.png” files for use as web browser favicons and social media avatars which display

in a number of sizes from 16 px by 16 px - 128 px by 128 px.

Any use of AIPH logo below the minimum size must gain prior approval from AIPH.

The width of the denomination should be equal to the width of wordmark.

Print

Digital

Print

Digital

25mm

70px

20mm

AlIPH

75px

AlIPH
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Colour

Colour plays a very important role in establishing the visual identity and is chosen very
carefully.

The AIPH brand palette consists of 6 colours which make up the logo; percentage tints can be
used of any of these colours. The brand colours are derived from the range of “plant hardiness
zone” colours — it is also from this spectrum that the brand colour names are referenced.
Positioning of colours should be accurate when used.

Zone 8b CO MI5Y75 KO R255 G214 B92 Web FF D6 5C
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Typography

The basic version of the logo defines that the typography used should be of uniform thickness
and bold letters (sans-serif) to complement the visual form of the logo.

The AIPH wordmark uses the typeface Gill Sans Regular as its foundation — from which new
proportioned letterforms have been designed. Gill Sans is a distinctive “grotesque” typeface
with a versatility of use that is almost limitless.

The AIPH logo iteration “Ilcon + wordmark + organisation name (full articulation)” also uses the
typeface Gill Sans Regular — and in this logo context it should always be formatted as “mixed
case” as shown.

Gill Sans should always be the default primary typeface for the creation of any AIPH printed
or web applications and documents. The vast number of styles and weights affords flexibility
to handle all required levels of text (heading, sub-heading, body text, etc.).

The typeface Arial is the primary support typeface and should only be used when Gill Sans is

not present.

International Association of Horticultural Producers

Gill Sans Book

Gill Sans Regular

Gill Sans Bold

Gill Sans Extra Bold
Gill Sans Heavy

Pangram:
The exodus of jazzy pigeons is craved
by squeamish walkers.
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Incorrect Logo Usage: Do Not Do These

When using the AIPH logo, the following rules should be adhered to at all times. To maintain
consistency throughout our identity application, it is essential that the logo is never altered in
any way. Here are a few examples of what not to do. It is essential that the logo is always
reproduced using supplied master artwork files:

o The logo should never be manipulated, stretched, distorted, cropped or rotated.
e The logo should never have drop shadows or other graphic effects added.

e The colour logo should never be placed on a coloured or imagery background.

AIPH AIPH AIPH AIPH

Deformed logo Modified typeface Modified colour Stretched logo

AIPH AIPH
Coloured background Background image Visual effects Cropped logo
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Guidelines on placement of AIPH Logo and lock-up

In addition to the following requirements of AIPH, the BIE have their own requirements for logo
and lockup usage which A1 category Expos need to comply with, following BIE recognition.

Use of AIPH logo at the Expo

The logo of AIPH and of Expo must be displayed, in a visible way, on the website of the Expo
and must be included in all the audio-visual and social media materials produced for
promotional, educational and communication purposes.

The website homepage of the Expo prepared by the Organisers, must contain a link to the
website and social media channels of AIPH.

The organisers are required to display the logo of AIPH and the Expo in all activities and events
connected to the promotion of the Expo, such as forums, conferences, symposia, working
groups, press conferences, cultural events, receptions, and other events.

The Expo organisers will include the logo of AIPH and of Expos in all prizes, awards and
certificates awarded in the context of an Expo (medals, objects, paper documents, etc.).

AIPH Lockup

A lockup must be used whenever the AIPH logo is used and positioned with the Expo logo,
and the AIPH logo’s size, placement and proximity need to be considered.

Area of separation

As outlined in these guidelines the AIPH logo should always be surrounded by a minimum
area of space; accordingly the area of separation between the two logos must adhere to at
least the defined clear space as a minimum. Additionally, consideration must be given to the
proportional relationship between AIPH masterbrand logo and the Expo logo.

Exhibition organisers are required to develop an AIPH lockup in line with the following:
o The lockup must include the exhibition logo and the AIPH logo.
e The size of both logos and the clear space around the logos should be equal.

¢ If the exhibition logo is vertical, the AIPH vertical logo must be used in the lockup. If the
exhibition logo is horizontal, horizontal AIPH logo must be used in the lockup.

¢ The exhibition logo must be situated on the left, AIPH logo must be situated on the right
side of the lock up, divided by a separating line. The exception is when the exhibition
logo also uses the BIE logo, in which case, the AIPH logo is placed in a lockup on the
right of the BIE logo.

e The clear space between two logos, as well as the space between separating line (or
design) and the logos must fall in line with the rules stated by AIPH’ use of the logo.

e The AIPH lockup should be used in specific activities and interactions in direct relation
to the AIPH and its members throughout the A1, B, C and D Exhibitions.
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e The lockup must be used for all institutional purposes (e.g. on stationery, official
documents, official website) and promotional purposes (e.g. in advertising, promotional

documents, on promotional items) on any media or platform.

¢ The final design should be submitted to AIPH for approval.

Examples of horizontal and vertical logo lockups are shown below.

ExP

Gxpo 2019 AIPH

For A1 category expos, where the expo logo is in a lockup with the BIE logo, the AIPH logo
must appear with a lockup to the right of the BIE logo. The regulations and clear space of both

the AIPH and BIE logos must be applied.

R

e O TICULTURAL
EXPO 2023 guus| :0." “ie =
DOHA QATAR-J5a5gll “alyy, 1% -é- EXPO

As a minimum the AIPH lockups must be used as follows:
e [n allinternal and external communications by the organiser

¢ On all promotional material produced for the exhibition
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e On the exhibition website, which must include a link to AIPH website
e On information provided to exhibitors

¢ On information provided to sponsors

¢ On exhibition entrances

¢ On exhibition entry tickets

¢ On badges, accreditation cards

e On media releases, press kits

The AIPH lockup may not be used next to any sponsor logos, which may imply a false
association with AIPH. Any use of the logo by sponsors must be approved by AIPH.

Merchandise

The AIPH brand may be used on official merchandise sold from the exhibition. In this case all
uses must obtain prior approval from the AIPH Secretariat and may be subject to a royalty
charge.

The AIPH logo and/or lockups cannot be used:

¢ In mobile apps, other than the official Expo App produced by the Organiser (Only
organisers can use the lockup)

¢ On company advertisement websites
e On company brochures, flyers
e As animated versions

¢ On banners and flags used by tourist guides
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AIPH Flag use

Use of the Flag of AIPH at Expos

AIPH logo can solely be used on the AIPH flag by the organiser in horizontal version and in
keeping with brand requirements. The flag may only be used at events and locations
authorised by the AIPH and should not be situated next to any commercial entities, to prevent
unauthorised association.

The AIPH flag, of large size, shall have the same size as those of the organising and
participating countries. The flag shall be raised during the opening ceremony.

The positioning of AIPH logo should be in accordance with Isolation Areas rules.

The flag of AIPH and of Expos must fly, very visibly, during the entire duration of the Expo,
from the opening to the closing, and must be positioned in the middle relative to the other flags
and right next to the flag of the Organiser/ host Country.

The AIPH flag will be positioned in a visible location at each event, such as press conferences,
cultural events related to the Expo, forums, seminars, working groups or at the premises of the
Expo Organisers.

Contact

AIPH Masterbrand logo and all its iterations are available from the AIPH Secretariat in formats
compatible with digital and print use.

Questions about applying the logo should be addressed to AIPH Communications Executive,
Ms. Rachel Wakefield.

E-mail: rachel.wakefield@aiph.org
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