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Report submitted by: Albert Haasnoot Royal FloraHolland / The green City 

1. Industry-led initiatives that promote green in landscapes or built infrastructure. 

The Green Agenda 

What does De Green Agenda do? 
The Green Agenda program is aimed at everyone who has an influence on the green decoration of our 
living environment. Consider, for example, architects, developers and builders. But of course The Green 
Agenda also offers opportunities for our growers, growers associations and buyers in the marketplace. We 
collect evidence, make evidence concrete and cash in on knowledge gained. The Green Agenda is about: 
• Greenery in buildings (houses, offices, companies and schools) 
• Green around, on and at buildings 
• Green in the urban environment 
This provides input for activities that contribute to improving our living environment. We work together 
with the De Green City foundation.  There are currently 7 ongoing scientific projects. In total, there will 
be a further 7 research projects in progress. There will also be an update of the fact sheets in 2021. The 
fact sheets are well appreciated by the business community.  

https://www.royalfloraholland.com/en/about-floraholland/sustainable-healthy-future/sustainable-
healthy-future/the-green-agenda/factsheets 

 

The Green City Foundation (De Groene Stad) 

The Green City Foundation was born out of the need to raise awareness of the added value of green. 
Three leading organizations from the green sector are represented on the board of “De Groene Stad” 
(Royal Anthos, LTO department of trees, perennials and summer flowers and Royal FloraHolland). The 
Green City The name is the target - greening of our cities and regions: quality of life, climate-proof, more 
quality and health through natural greenery. The position that De Groene Stad occupies in this is that of a 
leading knowledge and inspiration platform and a network organization. The Green City offers a mix of 
science, practical knowledge and practical experience. The Green City is thus not experienced as a 
commercial initiative and operates apolitically. The concept of The Green City expresses the pursuit of a 
more attractive, climate-proof and healthy living environment. It is the ambition to provide 'greener 
thinking' by providing information, highlighting successful practical examples and sharing new scientific 
insights. To this end, De Groene Stad regularly publishes new and up-to-date information. The working 
area of De Groene Stad can be divided over the following dimensions: 1. Greenery in buildings. 2. Green 
around, on and at buildings. 3. Green in and around the urban environment. 

https://www.degroenestad.nl./ 

 

ENA Green Cities for a Sustainable Europe 

The new grant application. Twelve countries are participating in this new program, which after funding has 
a duration of 2021 - 2023. The main focus of activities is on conducting B2B meetings, for example during 
the Floriade 2022. The grant application will be submitted to Chafea in April. 

https://uk.thegreencity.eu/ 
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2. Projects that increase the quality and quantity of ‘living green’  

Examples are: new parks and garden spaces, urban forest plantings, green roofs, green walls, residential 
developments that include green space.  

GreenportsNL theme table healthy people 
As a green city, Alphen aan den Rijn has the ambition to be a vital and healthy city. A public-private 
partnership, together with GreenportsNL, shows where even more focused greening, more exercise and 
healthy eating can lead: more happiness, better well-being but also significantly lower healthcare costs. 
This follows on from the national programs "National Prevention Agreement" and "The Green City". 
With targeted support and guidance from both the business community and the government, Alphen aan 
den Rijn wants to realize a living lab in which the experiences are established and can be shared with 
more G-40 cities. For the coming years, structural work will be carried out on small interventions with a 
high impact, which can easily be scaled up and expanded upon proven success. The green interventions 
are: Green school yards and green in the classroom. 

https://www.greenports-nederland.nl/ 
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3. Policy – describe any national, regional or local policies, including any new or amended 
policy that relates to ‘living green’. This includes any incentive schemes. Any policy or 
regulation that encourages or demands inclusion of plants into the built environment 
provides the ornamental horticulture industry with associated business opportunities. 

Examples are: policy that requires green space to be included in planning, local planning guidelines that 
support tree planting on private land, rebates in council tax rates in recognition of implementing green 
policies.  

Frans Timmermans about the "European Green Deal" 
 
The Green City welcomes the plans of the Dutch EU commissioner Frans Timmermans. The 58-year-old 
social democrat is responsible for the "European Green Deal". He recently published "The Green Deal", 
a package of measures that should lead to a climate-neutral Europe in 2050. 
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4. Community activities 

Examples are: Residents that collectively green their neighbourhood, volunteers improving local parks, local 
tree planting activities, local urban agriculture projects. 

The Green City Foundation (De Groene Stad) 

 De Groene Stad uses various means of communication. The board of the foundation decides whether or 
not via (subsidized) annual programs to agree on the use of various means. Examples are: 
• Own events, knowledge cafés, excursions and work sessions (primarily for Partners of the Green City). 

• Internet sites: www.thegreencity.eu  and www.degroenestad.nl.  

• Social media such as Twitter and LinkedIn.  

• Press releases.  

• Participation in (trade) fairs and congresses.  

• Brochures, postal mailings and digital newsletters.  

• Fact sheets.  

• Own articles and interviews. 

 

Activities already planned: 15/1/2020: Blooming Cities, 30/9/2020 Trade Fair Public Space incl. Int. 
Award, November 2020: Congress in collaboration with Dutch Green Building Counsel 

Activities in planning / option: 2 knowledge cafés, excursion Unilever Wageningen, Meeting Floriade, 
Event via LTO, congress in collaboration with Nature for Health 

:
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5. Research publications, research in progress, or articles that have been written. These items 
are invaluable in providing the evidence behind the importance of ‘living green’ in our built 
landscapes, and this leads to more confident promotion of ‘greening’ in policy and 
regulations. 

You can find publications on the effects of green in the Groen Kennisnet portal Groen en Welbevinden. 
You can search the Knowledge Base Green and Well-being via keywords in the search box below. 

https://www.groenkennisnet.nl/nl/groenkennisnet/portalen/leefomgeving/groen-en-welbevinden.htm 

 

Links to websites or publications. 

 

https://www.groenkennisnet.nl/nl/groenkennisnet/portalen/leefomgeving/groen-en-welbevinden.htm

