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Tim Briercliffe 
AIPH Secretary General

Bernard Oosterom 
AIPH President

Welcome drinks reception, sponsors showcase and live lounge music

Tonight’s show will be presented by Mr. Chris Beytes, 
 Editor of Grower Talks Magazine and Ms. Alexandra Schoeder,  

professional singer and moderator.,

Welcome Speech by Mr. Oosterom, AIPH President

Gala Dinner

The Awards Ceremony including speeches from Mr. Briercliffe, 
 AIPH Secretary General and from our headline sponsor,  

Mr Steven van Schilfgaarde, CEO for Royal FloraHolland

Dessert buffet & International networking

Live entertainment by The P.Y.T

EVENT PROGRAMME

The world’s champion for 

the power of plants

www.aiph.org/groweroftheyear

About AIPH 

Since 1948, AIPH has united horticultural producers in an international community that thrives to 
this day. Much has changed in that time. Technologies advanced, cities rose from the ground, and 
we have become more connected than ever. As a result, our essential bond with nature has been 
weakened. AIPH strives to reignite and uphold an appreciation of plants that we believe is a basic 
human instinct. We support the work of grower associations globally and together we champion a 
prosperous industry, growing plants that enhance lives, advance societies and sustain our planet, for 
this generation and the next.

AIPH International Grower of the Year Awards 2018 sees the ornamental 
horticultural industry and its leaders come together to celebrate best 
practice as shown by the best growers.

We are proud to host the awards in partnership with our Founding 
Partner, FloraCulture International, Headline Partner, Royal Flora Holland, 
IPM Essen and our other sponsors. On this night we recognise the top 
ornamental production nurseries from around the globe, celebrating the 
expertise and energy they give to horticulture.

This is a unique opportunity for growers, traders, suppliers, retailers, 
business leaders and all those linked to the ornamental industry to 
benefit from international networking across the ornamental horticulture 
industry.

This year nine ornamental growers, from Canada, China, Colombia, The 
Netherlands, Ethiopia and Israel, have reached the finals.

GOOD LUCK TO ALL OUR FINALISTS!

CELEBRATING THE WORLD’S  
BEST IN ORNAMENTALS  
PRODUCTION

“This great international 

event celebrates, honours 

and stimulates entrepreneur-

ship, innovation and growth 

of horticulture growers all 

over the world. Leaders in 

the horticulture sector gather 

for a unique networking and 

celebratory opportunity! 

It’s an annual event and an 

opportunity,not to be missed!”

Steven van Schilfgaarde, CEO, 
Royal FloraHolland
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EVENT FINALISTS
Congratulations to all our 2018 Finalists!

MEET THE JURY

“It’s only getting bigger and 

it’s only getting better and 

we are very proud to be a 

part of it.”

Lucas Vos, Previous CEO of Royal 
FloraHolland, Headline Sponsor

Holla Roses,  
The Netherlands

Ter Laak Orchids,  
The Netherlands

Van Belle Nursery, 
Canada

JUB Holland,  
The Netherlands

AYURÁ SAS,  
Columbia

Saidi-Ronen, 
Israel

Kwekerij van Wijgerden,  
The Netherlands

Yunnan Wei Jun Kai Landscaping 
Engineering Co. Ltd., China

Yunnan YinMore Flower 
Industry Co., Ltd. China

Head of Judging Panel

 Tim Edwards 
Boningale Nurseries, UK

Judging Panel

 Jaap Kraas 
The Netherlands

 Mike Rimland 
Costa Farms, USA

Dr. Prof. Zhao Shiwei 
 Beijing Institute of Landscape 
Architecture and China Flower 

Association, China

 Andras Treer 
Flora Hungaria, Hungary

Peter van de Pol 
Schoneveld Breeding,  

The Netherlands

54

THANK  YOU TO OUR SPONSORS
Category SILVER Sponsors

Additional Sponsors

Royal FloraHolland has been the publisher of the independent 
FCI trade magazine since the end of 2015. Publishing this global 
magazine is a clear expression of the international ambitions 
harboured by the cooperative. Royal FloraHolland connects, 
shares, facilitates, and innovates, and by doing so supports the 
success of its members and their customers. Our ultimate 
objective is to make the international floriculture sector thrive. 
FloraCulture International contributes to this objective in its own 
way. FCI shares knowledge, offers inspiration, and reinforces the 
special and necessary cooperation in the floriculture sector by 
connecting people, markets, continents and cultures, in its topics 
and stories because we believe this will make us all bloom

Since 1949 the family-owned company of Pöppelmann, with 
its five production sites and 550 injection moulding machines, 
thermoforming lines and extruders, has grown into a leading 
manufacturer in the plastics processing industry. In more than 
90 countries people value the quality we offer, “made by 
Pöppelmann”. Our success is down to our team of over 2,000 
highly-qualified employees

Dümmen Orange is a leading company in breeding and 
cutting production of pot plants, bedding plants, perennials, 
succulents and cut flowers. 

Headline GOLD Sponsors

Venue sponsor/ 
Partner

FloraCulture International is an independent international trade 
magazine gifted to the floral industry by Royal FloraHolland.

Bord na Móna is a semi-State company with 80,000 ha of 
peat fields in Ireland producing approx. 20 million m3 of 
peat per year. The professional horticulture business exports 
to over 30 countries globally and is actively developing new 
market opportunities. Professional growers and growing 
media manufacturers appreciate the benefits of using 
Bord na Móna Irish peat renowned for its high quality, 
stability and buffering capacity. The business is continuously 
driving innovation through its commitment to new 
product development which meets customers’ needs and 
expectations.

MPS ensures a better image for the entire international 
horticulture sector. MPS achieves this by making sustainability 
and quality demonstrable and by showing instinctive urges 
towards improvement.



GALA DINNER MENU
STARTERS
Bouquet of wild-herbs with apple and passion-fruit dressing and crispy slices  
of duck

MAINS
Meat

Braised veal cheeks with sauce of Pinot Noir, kohlrabi, carrots and rosemary  
mashed potatoes

Fish 

Saltimbocca of angler fish with ragout of tomatoes and olives and a fennel nut 
risotto 

Vegetarian

Filled cannelloni with ricotta and spinach, ragout of tomatoes and olives and a 
basil sauce

COFFEE & DESSERT BUFFET
Chocolate cream with sour cherries

Warm almond apple crumble and vanilla sauce

Homemade orange and semolina pudding with wine sauce

Rhubarbgroat with sour cream

BEVERAGES
Sparkling wine (Schloss Vaux brut 
'Hugo' prosecco with elderflower 
syrup)

White wine (Kallfelz Riesling Hoch-
gewächs. Vineyard Albert Kallfelz)

Red wine ('Simsalabim' Cabernet  
Sauvignon, Merlot and St. Laurent,  
dry. Vineyard Ellermann-Spiegel) 

 
Stauder Pils (Local beer)

Stauder Pils (Local beer, Alcohol free)

Soft drinks (Still Water, Sparkling water, 
Coca- Cola, Coke light, Orange juice, 
Apple Spitzer)

Hot drinks (Coffee , Tea, Cappuccino, 
Espresso)

AYURA SAS, COLOMBIA
A third-generation family business located in the Sabana de Bogotá, Colombia, AYURÁ SAS have 
more than 20 years of experience supplying markets in Europe, North America and Asia.  They sell 
top quality roses and carnations to wholesalers and importers under two different labels, Pride and 
Eclipse. 

Due to the stiff competition in traditional markets, their company business strategy and marketing 
vision has been to tap into non-traditional markets such as Japan, Korea and the Philippines. With 
business and personal relationships with their clients, they are a top supplier in these markets 
because they have been able to fulfil their demanding quality standards.

They have recently embarked on a long-term investment plan to renew their product portfolio (to 
include 17 new varieties of Roses and 20 new varieties of Carnations), build new greenhouses and 
state of the art postharvest facilities and install a computerised drip irrigation system.  Consistent 
with the focus on their people, they are also upgrading the dressing rooms and dining facilities.

HOLLA ROSES,  THE NETHERLANDS 
Since 1986, Peter Holla’s passion for roses has continued to be in constant bloom. After years of 
experience in the Netherlands, in 2005 Holla Roses expanded its horizons and started its own rose 
nursery in Ethiopia. 

Located on the Ziway lake (roughly 160 km south of the capital Addis Ababa), the nursery covers 
an area of 42 hectares. On this nursery, the rose assortment for wholesale and retail is accurately 
determined. 

Crucial to Holla Roses’ vision is the importance of sustainable and socially acceptable production. 
Growing roses - especially in a country like Ethiopia - also means caring for the local community. 
Their socially responsible basis has been laid with the introduction of a school for employees’ children, 
hospital and sports facility. 

Every day, roses are prepared for refrigerated transport to the Netherlands. Together with the Dutch 
Flower Agency (Holla Roses’ processing company), the roses are processed for various sales channels 
on the basis of the highest possible quality. Thanks to its location in the flower auction, FloraHolland 
Royal Aalsmeer, a high-speed logistics process is guaranteed.

“It’s a very emotional 

ceremony and this prize 

is for our workers! At this 

award you are surrounded 

by the biggest and best in 

the world, so you should be 

there.”

Carlos Manuel Uribe,  
Managing Director of Flores El Capiro, 

WINNER 2017 IGOTY &  
Gold Winner of Cut Flowers
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SAIDI-RONEN, ISRAEL
The Saidi Ronen Farm is an un-registered partnership engaged in cultivating cut flowers and exotic 
fruit. The partnership is situated at Moshav Sde Nitzan in southern Israel and cultivates some 60 acres 
of land.

The partnership was established in 2006 by Avichai Saidi, a specialist in cut flower cultivation, with 
25 years’ experience of exporting flowers, and Arnon Ronen, exotic fruit grower and former general 
manager of a start-up company in the field of agro chemicals.

The partnership cultivates land in open fields, in net houses, in growing tunnels, and in hothouses. 
The produce is packed in two on site packing houses, and is exported to countries of the European 
Union, Russia, USA, Canada, the Far East and China.

 The farm complies with all the regulations in Israel as well as those of the countries to which 
it exports, and holds the international GLOBALG.A.P certification. All the staff of the farm are 
employed in strict accordance with local employment regulations.

From its outset, the partnership has worked in close contact with governmental and academic 
research institutes, in order to find new crops and varieties, and to improve agro technical abilities.

TER LAAK ORCHIDS, THE NETHERLANDS 
The Ter Laak Orchids family business has been growing Phalaenopsis plants since 1980. In that time, 
they've developed into a respected partner for many customers around the world. Their clients 
appreciate the results-oriented approach and typical Dutch trading mentality. In everything they do, 
they are guided by their core values: demonstrating ambition, respecting people and the environment 
and doing business in a straightforward way.

Ter Laak Orchids are located in Wateringen, in the province of South Holland. Together with their 
140 employees, they grow more than 6 million Phalaenopsis plants every year. They have 125,000m2 
production area spread over two modern, sustainable sites. They sell their plants to wholesalers, 
garden centres and retailers, who in turn ensure that consumers around the world can enjoy their 
Phalaenopsis orchids.

JUB HOLLAND 
(JAC. UITTENBOGAARD & ZONEN) , THE NETHERLANDS
JUB Holland is a traditional family business with a modern touch. Nurserymen since 1910, today they  
are still growing and exporting quality flower bulbs to more than 30 countries.

The company started in Oegstgeest near Leiden in March 1910, combining keeping cattle with the 
production of vegetables and bulbs. Over the years the cattle and vegetables disappeared and the 
bulb growing expanded. In addition to growing them, the company also began to export bulbs around 
Europe, and eventually started producing cut flowers. In the 70s the company moved from Oegstgeest 
to Noordwijkerhout, the heart of the bulb industry, and expanded steadily. In 2007 they moved to a 
purpose built modern premises, surrounded by the bulb fields. One of the highlights of the company 
history was the centenary in 2010, when they were appointed as Holder of the Royal Warrant – a sign  
of quality that’s recognised worldwide.

KWEKERIJ VAN WIJGERDEN 
(KWEKERIJ VAN WIJGERDEN VOF) THE NETHERLANDS
With a greenhouse of only 4,400 square meters, Kwekerij van Wijgerden have a small production facility, 
but have managed to create two significant business strategies using their creativity and technology. 

Since 1998, their main activity has been to develop and grow primulas focussing on special varieties with 
special colours, filled flowers, bicolour, veris-types and botanical varieties. Their goal is to introduce one 
new variety every year and so far have succeeded to do so. With a selective market-approach it keeps 
them out of the mass-market competition.  

Their second activity is to develop and grow edible pot flowers. In 2009 they introduced the ‘Look and 
Taste’-formula. This formula contains edible flowers, sold in 12-centimetre pots. Creating a cross-over 
between food and flowers they always had faith in the concept, tapping into the current trend on healthy 
food, as edible flowers receive more and more attention. By 2018 they will be able to present a range of 
12 different flowers. The ‘Look and Taste’ formula is supported by a consumer website containing both 
recipes and photo’s. 

To support all of this, Kwekerij van Wijgerden manage their business in a sustainable way: They generate 
more than 50% of their energy using solar panels, all of their pots and trays are made from recycled 
materials, they’re lowering the use of peat and pests are being treated biologically. 

It is their goal to be constantly ahead of their markets; to develop new products and be present when 
new trends are started. 
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They apply environment-friendly, low-carbon, energy and resource saving methods such as spray and 
drip irrigation, rain water collecting facilities, organic fertilizer and biological pesticides etc. to reduce 
environmental pollution.

Yunnan Wei Jun Kai Landscaping Engineering Co. Ltd. has a regulation for new staff orientation 
training and old staff practice training. The employees can receive professional training abroad or 
by foreign experts to improve professional and comprehensive ability. They hire 95% of part-time 
employees from poor villages surrounding the production sites. As a result, 3,000 farmer households 
in the surrounding area increased income. They also donated money to wildlife, rare plant species 
protection and disaster areas to a total amount of around 300,000 euros.

YUNNAN YINMORE FLOWER  
INDUSTRY CO., LTD., CHINA 
Founded in 1996, Yunnan YinMore Flower Industry Co., Ltd (YFI) is a professional young plants 
production company. YFI has 70 ha modernized greenhouses and advanced facilities. In the past 
few years, YFI sold over 60 million young plants of carnation annually, among which 10 million were 
exported to Japan, Spain and Italy and accounted for more than 50% share of the Chinese market. In 
2016, their annual revenue reached more than 7.3million euro. Besides carnations, they also produce 
about 10 million young plant stocks of 300 varieties of 16 species, including Chrysanthemum, 
Kalanchoe, Gerbera, Kalanchoe, Cymbidium and Dendrobium etc.

By introducing modern techniques and management systems from the Netherlands, Israel, Spain, Italy 
and Japan, through innovative efforts, they established their own production system for carnation 
young plants suitable for local climate and soil conditions. They have close cooperation with 
renowned world breeding companies because they have a good reputation in plant breeder’s rights 
protection. They were authorised to exclusively produce young plants of 50 new varieties and trial 
production of 500 new varieties from them annually, which make them a strong competitor in the 
young plants market.

They use environment-friendly production technology, including imported European standard heating, 
irrigation, water recycling systems and greenhouse control systems. They only use substrates for their 
production to avoid damage to soil. 

They pay high attention to staff welfare and take social responsibility seriously. Besides paying 
employees’ insurances and housing fund according to law, they also offer professional training 
opportunities to staff and overseas training for excellent staff every year. They train their customers 
to help improve their production efficiency and reduce production costs. They donated money and 
material to disaster victims and those in need.

VAN BELLE NURSERY INC , CANADA
Van Belle Nursery was established in 1973, with 10 acres and the dream of growing cold-hardy 
ornamentals for the Eastern market. Today, they grow over 400 varieties of plants on 100 acres in the 
beautiful Fraser Valley region of British Columbia, shipping to the finest growers and retailers across 
North America.  They are a leading supplier of finished plants and trees to national mass merchants 
in western Canada (British Columbia to Ontario).  They partner extensively with two mass merchant 
retailers, and have begun shipping to two additional mass merchant retailers this past year.  They 
are known for their premier product quality and ability to meet the intense logistics and technology 
demands of national retailers.  

Because the geography of the market is so large, logistics is a dominant issue for many growers and 
retailers. Because of this, their strategy is to be a single source supplier for their customers. This means 
they put as many different types of plants on a shipment as possible, to minimize truck stops and 
time in transit. A customer can receive anything from annuals to trees on the same load. This makes 
it efficient for delivery and convenient for the customer, leading to fresher product in the stores and 
higher sales. They often deliver multiple times per week to the same store, maximizing the flow of 
product through the channel.

They specialise in finished cold-hardy flowering shrubs and perennials, and offer a mix of new and 
branded varieties from Proven Winners® ColorChoice®, Star® Roses and Plants, and their own 
brand with exclusive genetics, Bloomin’ Easy®. These products appeal to the majority of consumers, 
are suited for smaller, modern outdoor spaces, and sell faster with greater margins for retailers.  

YUNNAN WEI JUN KAI 
LANDSCAPING ENGINEERING CO. LTD., CHINA 
Yunnan Wei Jun Kai Landscaping Engineering Co. Ltd. is a professional bougainvillea grower with 
a production area of 500 ha. They mainly produce shaped bougainvillea products with annual 
productivity of bougainvillea of about 21,000,000 stocks. 

They have introduced different varieties and helped enrich the product diversity. By integrating cultural 
elements into their products and doing promotion via flower themed tourism etc., they reached a 57% 
share of the Chinese bougainvillea market in 2016.

The company has 40ha of automatic green houses, 36 kinds of patents and created 124 models 
of products for 206 varieties. They have overcome difficult technology problems of substrates 
improvement and flowering period regulation. They use automatic root control containers and tree 
digging and planting machines in their production system. 

ABOUT THE FINALISTS ABOUT THE FINALISTS
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Royal FloraHolland is proud to 
be Headline Sponsor of the AIPH 
International Grower of the 
Year Awards Event 

We promote innovation and 
entrepreneurship throughout 
the horticultural sector.

FloraCulture International

Your gateway to 
global ornamental 
horticulture

Register now for  
a free subscription

www.floraculture.eu

MBGO18.007 FCI ADV A5.indd   1 16-01-18   14:11

2018.

FloraCulture International

Your gateway to 
global ornamental 
horticulture

Register now for  
a free subscription

www.floraculture.eu

MBGO18.007 FCI ADV A5.indd   1 16-01-18   14:11
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THE PÖPPELMANN EFFECT:

We are doing it.
More resource-saving.

Environmental and climate protection are becoming 
increasingly important for many consumers. The topic 
of resource conservation is indeed very important to 
us, as well. That is why the plastic used for our plant 
pots comes straight from your recycling bin and returns 
there too. This closes the raw material loop completely. 

Learn more: 

poeppelmann.com/teku

Closed material loop.

Anz_PP-TEKU_Blue_USA_210x210mm.indd   1 10.01.18   10:51

P RO F E S S I O N A L

Our peat is renowned for its 
stability and prized for its quality.

Bord na Móna Irish milled 
peat ensures the best possible 
environment for root growth 
and plant development. 
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International Association of Horticultural Producers 
Horticulture House, Chilton, Didcot, Oxfordshire, OX11 0RN, United Kingdom.

Tel: +44 (0)1235 776 230 | Email: sg@aiph.org | Web: www.aiph.org

The International Association of Horticultural Producers is an international non-profit association registered in Brussels, Belgium.   
VAT number: GB184353007.  Registration number: 546 558 178

#IGOTY

Zicht op duurzaamheid 
in de sierteeltketen

MPS
Jupiter 450 / P.O. Box 533
2675 ZT Honselersdijk
T +31 (0)174 - 615 715
E info@my-mps.com
I www.my-mps.com

MPSCert

www.volgjebloemofplant.nl
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